
Director of Income Generation 

and communications 
£40 - 50k per annum 
Based in Central London 

Are you ready for a leadership role in an award winning charity which changes 
young lives? 

Shakespeare Schools Foundation (SSF) is looking for a Director of Income 
Generation and Communications to lead our income generation and 
communications strategy. 

Shakespeare Schools Foundation (SSF) is a national cultural education charity 
that exists to improve the levels of literacy, communications skills and teamwork 
abilities of young people. Our unique drama project gives young people the 
confidence to stride onto whatever stage they choose. Our mission is to transform 
lives through the unique power of Shakespeare. 

We’ve won three awards in 2018 and with our strong track record, we are 
aspirational for our future development.  This new role will not only have 
significant accountability for the funding of our current and planned programmes, 
but will have the chance to help shape the future of the organisation.  Working 
closely with the Chief Executive and with colleagues, this is a key role within the 
senior leadership team and an exciting opportunity for an energetic, values-led 
individual. 

We actively encourage applicants from BME communities and people with 
disabilities.  If you’re ambitious, hard working, strategic and committed to our 
mission, we’d love to hear from you.  

With a strong professional background in fundraising and communications, you’ll 
be creative, highly motivated and eager to maximise income for the charity, in 
order to fulfil our mission. 

To apply, visit shakespeareschools.org/about-us/jobs 

Please send your CV and a covering letter, setting out how you meet the person 
specification to Ruth Brock at recruitment@shakespeareschools.org marked 
“Director of Income Generation and Communications” 

Closing date: Monday 7th January midday 

Candidates may be contacted for an initial telephone interview 

 SSF is a registered charity, number 1164676 and a limited company (England 
and Wales) number 9883201. 

  

mailto:recruitment@shakespeareschools.org


JOB DESCRIPTION AND PERSON SPECIFICATION 

  

Job Title:    Director of Income Generation and Communications 

Department: Income Generation and Communications 

Reports to: Chief Executive 

Start date:  February 2018 (or earlier if possible) 

Salary:          £40-50k 

Shakespeare Schools Foundation (SSF) is a national cultural education charity 
We transform lives through the unique power of Shakespeare. 

Our work instils curiosity and empathy; aspiration and self-esteem; literacy and 
teamwork - giving young people the confidence to see that all the world is their 
stage. Our annual Festival uses a rigorous and supportive process to train 
teachers and young people in an active and ambitious way of working with 
Shakespeare.  

Months of preparation culminate in exhilarating performance evenings on 
professional theatre stages - hundreds of nights across the country, every 
autumn in the world’s largest youth drama festival. 

We currently have 27 permanent employees supported by over 100 freelance 
staff during our Festival, which runs in the autumn. We are organised into three 
teams: 

 Festival and Creative: recruitment of and support to participating schools 
and theatres, manage Festival operations, ensure high quality resources, 
develop workshops and curriculum based products. Devise and deliver 
Foundation projects 

 Income Generation and Communications: the promotion of SSF to new and 
existing stakeholders; fundraising, commercial revenue (e.g. box office, 
merchandise), website, social media, press and PR and associated events 

 Finance and Administration: finance, IT, office management and HR 

The postholder will lead the Income Generation and Communications team, but 
also work extensively with colleagues across the organisation.   

Our office culture is warm, friendly and ambitious. We provide comprehensive 
training, including from our excellent artistic associates. We offer yoga and 
exercise classes and our Social Committee plan activities through the year. 

Our values are 

 aspirational 
 experiential 
 diverse 



 thrilling 
 transformative 
 uniting 

  
THE JOB 
  
This is an exciting new role for an ambitious, energetic individual, keen to make 
their mark on an organisation and to be an architect of its development.  The 
postholder will lead our dynamic Income Generation and Communications team 
and be responsible for designing, planning, leading and sustaining our income 
generation and communications strategy. They will ensure we raise the vital 
funds needed for our life changing work and boost the organisation’s profile to 
help us to be recognised as a leading charity in the sector.  
  
Reporting to the Chief Executive and a key member of the restructured senior 
leadership team, the postholder will work to our five year strategy and also play a 
key role in the development of our future plans. S/he will generate and manage 
key stakeholder relationships, source and steward new networks and funders 
and further build the integration of our marcomms, sales and fundraising staff 
members both within and across teams. 
  
  
KEY RESPONSIBILITIES 
  
SSF has to raise £1 million a year to ensure our core programme continues and 
we have aspirations to do even better, in order to further our mission. 
  
Fundraising 

 Develop and deliver an ambitious, clear and defined fundraising strategy 
which meets or exceeds annual income targets and helps build the 
financial reserves of the organisation 

 Oversight of all our fundraising activities, working to and monitoring our 
progress against ambitious targets, comprising individual giving, trusts & 
foundations, events, volunteer & community and corporate support 

 Grow a major donor program including identification, cultivation, 
solicitation and stewardship of major donors 

 Take responsibility for a portfolio of individual donors and major trust 
funders  

 Build the culture of fundraising within the organisation 
 Keep sector knowledge continually updated to maximise opportunities for 

fundraising and to develop SSF’s position 

Events 

 Oversight of our events strategy and schedule, ensuring that this work 
increases the organisation’s profile and generates income for the 



organisation through ticketed events and through providing key 
stewardship and cultivation opportunities 

  
Income generation 

 Work with colleagues within the team and across the organisation to 
maximise opportunities for box office revenue 

 Work with colleagues and our external partner, Splaat Media to maximise 
our revenue from merchandise 

 Oversee revenue raised through our standalone workshops in education 
and corporate settings 

  
Communications 

 Ensure the organisation’s strategic communications plan is implemented to 
the highest standards, supervising the work of the Communications 
Manager to ensure SSF’s voice and brand is consistently applied 

 Ensure the charity is developing and delivering high-impact 
communications strategies across the entire spectrum of communication 
disciplines including: digital, media and public relations, brand, marketing, 
internal communications, events and publications 

 Act as a conduit for the organisation’s understanding of the education, 
theatre and charity sectors, keeping the organisation’s knowledge base up 
to date, including proactively relaying this across the team and Board of 
Trustees 

 Work across teams to ensure this understanding is implemented in our 
product development 

 Use knowledge of sector and policy development to champion the charity’s 
role in relevant sectors through a variety of forums, including promoting 
the CEO as an ambassador for the organisation 

 Work with other Directors and managers to empower them to act as 
effective advocates for the organisation with stakeholders relevant to their 
roles 

  
Partnerships 

 Act as the hub for the organisation’s partnerships, understanding where 
key relationships sit and monitoring how these partnerships feed into our 
overall strategy, checking that relationship management is of the highest 
quality 

  
Strategy and governance 

 Overall accountability for our income generation and communications 
strategy, implementing current plans and playing a key role in devising 
future plans that increase our sustainability 

 Proactively seek opportunities to increase our profile and income 
 Ensure that all fundraising activity complies with legal requirements and 

policies and to keep abreast of policy changes in this area 



 Convenor of the Fundraising, Events & Communications Committee, a sub-
committee of the Board of Trustees which scrutinises and supports our 
work in this area 

 Build and maintain strong relationships and work closely with senior 
management and management colleagues, to ensure strategies and plans 
are closely aligned and working to maximise the organisation’s effective 
delivery of our mission 

  
 
Team 

 Line manage three managers, guiding them to develop and build the 
capacity of the whole team; planning, setting and monitoring clear targets 
for individuals  

 Lead the Income Generation and Communications team, inspiring and 
empowering them to greater success, upholding SSF’s values, culture and 
mission 

  
PERSON SPECIFICATION 
You are an excellent fundraiser and outstanding communicator with 
demonstrable experience in a similar role, preferably for a cultural, arts or 
education charity.  You thrive in a fast-paced, aspirational environment.  You may 
already be working at this level or you may be looking for your first role in a 
senior management team; in either case you are ambitious both for yourself and 
the cause you work for. You are dedicated, innovative, strategic, but with an 
excellent eye for detail and highly organised. As well as being committed to SSF’s 
values and aims, you are an excellent manager with a great track record in 
empowering and developing colleagues and you enjoy building teams. 

 You have: 
 an excellent fundraising track record across a range of income streams, 

with particular strengths in individual giving 
 knowledge and experience of a diverse range of funding techniques and 

processes, including trusts & foundations, corporate sponsors, events and 
individuals 

 strong experience in people management 
 a keen interest in the performing arts, education and/or the development of 

young people 
 outstanding written and verbal communication skills 
 excellent networking skills and understanding of the motivations of 

supporters 
 demonstrable success in managing engaging and effective donor journeys 

and ensuring an effective stewardship and retention plan is in place 
 excellent interpersonal skills and ability to represent SSF to a wide range of 

funders, supporters and partners 
 experience of managing major funding and strategic partnerships 
 experience of leading successful applications to major institutional donors 



 sound experience of business planning, including setting and managing a 
budget 

 track record of bringing innovative creative thinking and fresh ideas to an 
organisation and / or its services. 

 Willingness and aptitude for rolling up your sleeves and supporting the 
team in meetings their goals 

 A proven creative commercial approach to income generation activities 
backed up with a strong understanding of the market 

 Strong negotiation and influencing skills with the ability to act in a 
diplomatic, credible and effective manner whilst representing the charity. 

  

Desirable skills and experience 

 experience of developing a fundraising strategy  
 experience of delivering and developing events and community fundraising 

activity  
 evidence of a range of innovative ideas and thinking related to income 

generation that complements but extends beyond traditional fundraising 
 experience of generating and managing income streams in a social 

enterprise setting 
 a track record in a similar, senior leadership position 
 experience or knowledge of sales 
 experience of using CRM 
 experience of public affairs work 
 a track record of developing and promoting high-impact charity brands 

and campaigns. Including: digital, media and public relations, brand, 
marketing, internal communications, events and publications. 

 significant experience of, and aptitude for, copy-writing and editing 
including the creation of compelling and professional fundraising and 
campaign materials. 

 experience of web development and management. 
 excellent media handling skills with the ability to act as a spokesperson 
 experience of working with Board members to build a fundraising 

programme 

 

 
 


